Paper / Subject Code: 66678 / BUSINESS STUDIES (MANAGEMENT) : Retail Management

Duration: 2hrs. Maximum Marks: 60

N.B.: 1. All questions are compulsory
2. Figures to the right indicate marks.

Q1 a) Explain the Scope of retail business. {08}

Q1 b) Explain the classification of Retail stores. {07}
OR

Q1 c) Explain the Macro Environment which affects retail business. {08}

Q1.d) Explain the recent trends in retail business. {07}

Q2.a) Explain the Retail Planning process. {08}

Q2.b) Explain Retail Life Cycle with the help of diagram. {07)
OR

Q2 c) Explain the different challenges faced by HR in Retailing. {08}

Q2 d) Explain the relationship Marketing strategies with reference to CRM. {07)

Q3 a) Explain the functions of Merchandising Manager. {08}

Q 3 b) Explain the importance of location in retail business. {07}
OR

Q3 c) Explain in brief different elements of store design. (08)

Q3 d) Explain the steps for designing store layout (07)
OR

Q.4 a) Fill in the blanks with an appropriate choice given below each questions. (05)

1) Who is the last link in the chain connecting the producer and customer?
a)wholesaler b) agent c) retailer d) government

2) Pavement Vendors are categorized in:
a) Unorganized Retailing b) Organized Retiling =~ ¢) Mixed Retailing
d) organized Retailing

3) E-tailing stands for
a) Entrepreneurial Retailing = b) Ecological Retailing ) Electronic Retailing

d) Emerging Retailing

4)° Which of the following is not the Service retail
a) Car Rentals b) Banking ¢) Brick business d) Tourism

5) The premise on which retailing activity takes place is called
a) Place b) Market c) Store d) Time
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Q.4 b) Match the column

Group A Group B

1 | Form of ownership | A | Banks.

2 | Service retailing B | Independent retailer

3 | Hypermarket C | Unique identity

4 | Bar code D | Particular type of merchandise
5 E

Specialty store Walmart

Q.4 C) State the following is TRUE or FALSE

1. Retailing also helps to create time and utilities
2. Retail location affects transportation costs and human resources cost.
3. A multi-channel retailer sells merchandise over one channel
4. MRP stands for minimum retail price
5. E-tailing refers to catalogue shopping
OR

Q:4 d) Short notes (Any 3 of the following)

1. Franchising
2. Malls
3. FDl in retailing
4. Freeform layout
5. Visual Merchandising
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